
FOOD is
COMMUNITY

t h e  p u r p o s e  a n d  p r a c t i c e  o f  f o o d  a c c e s s



f o o d b r i n g s  p e o p l e  t o g e t h e r .

i t  i s  a  l a n g u a g e  w h e n  y o u  c a n ’ t  c o m m u n i c a t e .

i t i s t h e  w a y  w e  c e l e b r a t e  m i l e s t o n e s .

i t  i s  h o w  w e  s h o w  l o v e

food

is

love.
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23.5
million
Americans
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what inhibits food access?
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our part of the 

change
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m y  s t r e e t  g r o c e r y i s  a  m o b i l e  g r o c e r  o n  a  m i s s i o n

t o  i m p r o v e  f r e s h  f o o d  a c c e s s  a n d  b u i l d  c o m m u n i t y

b y  i n t r o d u c i n g  c h o i c e s ,  r e s o u r c e s ,  a n d  r e l a t i o n s h i p s

t h a t  c e l e b r a t e  t h e  j o y  o f  f o o d

c h o i c e s ,  r e s o u r c e s ,  a n d  r e l a t i o n s h i p s

j o y

m y  s t r e e t  g r o c e r y
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founded 2011
Por t land ,  O r egon

s t a r t - u p  f u n d i n g

$ 13 ,000
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upgraded 2014
Whole Foods Market
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“Molly the Trolley”

o n b o a r d  r e f r i g e r a t i o n

e x p a n d e d  a s s o r t m e n t

h i g h e s t  q u a l i t y  s t a n d a r d s

y e a r - r o u n d  s e r v i c e

bigger impact
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our partners and 

programs
n o n p r o f i t  a g e n c i e s

h e a l t h c a r e  p r o v i d e r s

p u b l i c  s c h o o l s

n u t r i t i o n  e d u c a t o r s

l o c a l  g o v e r n m e n t

c o m m u n i t y  m e m b e r s

f o o d  p r e s c r i p t i o n s    
“ t r o l l e y  f a r e ”
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f i n d  y o u r  p u r p o s e
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find your
people
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g e t t o  w o r k
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t h a n k  y o u !

w w w . w h o l e f o o d s m a r k e t . c o m / m y s t r e e t g r o c e r y

#FOODISCOMMUNITY

@ m y s t r e e t g r o c e r y

t h a n k  y o u
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